
Advertising, Promotions, and Public Relations 
 

Instructor: Jenna Cleary, BA, MS  
Phone: 517.605.1246 
Preferred contact - E-Mail: clearyjenna@jccmi.edu 
Other contact: Q&A in JetNet 
 
OVERVIEW  
Students study the principles and practices of numerous promotional tools used in marketing 
communications. Topics include creation of advertising, media strategies, message appeals, 
plus the use of specialty advertising, sales promotion and public relations to help sell goods, 
services and ideas. Prerequisites: CIS 095*, ENG 085* and ENG 090* 

 
COURSE OBJECTIVES 

● Describe and apply Integrated Marketing Communication (IMC) tools to achieve marketing 
goals for brands, organizations, products and services. 

● Understand the information needed (research, competitive positioning, target market) and 
the necessary steps (creative brief, concept testing) to develop effective IMC plans. 

● Create an effective IMC plan using multiple tools, including advertising, promotion and 
public relations. 

 
REQUIRED TEXTBOOKS:  
Moriarity, Mitchell, Wells, Advertising and IMC, Principles and Practice, 10e, 
 ISBN: 13-350688-6 
Copyright Year 2015, Publisher: Pearson Education, Inc., publishing as Prentice Hall.  
(The book is available in the bookstore as an ETEXT or a VALUE PRINT, both with the 
mymarketinglab access.  The access code can be purchased directly from Pearson.com and if the 
textbook is purchased on-line, the instructor’s edition is the same as the student edition.)  
 
TIME COMMITMENT:  (approximately 6-12 hours per week) 
The general rule of thumb is that there are 3 class hours plus 1-3 hours for each class hour for a 
potential total of 6-12 hours per week.  We have selected a textbook that is rich with online 
supplemental materials, and this should help keep the time commitment to only essential learning 
activities.  Please carve out 6-12 hours for yourself so that you can do well in this class.  
 
GRADING PROCEDURE 
You can figure your grade at any point by taking the total amount of points that you have earned                   
and dividing this number by the total amount of points possible at that point. Then plug this                 
percentage into the Grading Scale listed below to determine your grade.  
 

Activities: Tentative activities, which are subject to change: 
MyMktLab Chapter Activities 100 
JetNet Module Assignments 475 
JetNet Chapter Tests 570 
Final Exam 100 
Course Project (IMC Plan) 100 
Total Points 1345 

 

BUA 231 Page 1 
 



Advertising, Promotions, and Public Relations 
 

Scale  
Percentage  Grade 

94-100 1406 4.0 
88-93 1316 3.5 
82-87 1226 3.0 
76-81 1136 2.5 
70-75 1047 2.0 
64-69 957 1.5 
58-63 867 1.0 
52-57 778 0.5 

Below 52 <777 0.0 
 

 
TENTATIVE ACTIVITIES (activities will be completed in MyMktLab and JetNet both): 
The list and descriptions below indicate the types of activities completed in our class. All of the 
course assignments and tests are posted inside the topic outline area of our course Web site in 
JetNet. Generally, each assignment is due one week after assigned. Late assignments (ANY 
REASON) will be accepted with a 50% deduction. If this is abused, I reserve the right to 
refuse late assignments. In each of the assignments, there are instructions to do work in both 
mymktlab and jetnet.  The listing below indicates how many points you earn for each activity. 
Review the Course Calendar in JetNet for specific due dates. 
 

● MYMKTLAB: 
○ VIDEOS (10PTS) - Watch the videos and then answer the questions at the end. You               

have unlimited attempts. 
○ SIMULATIONS (10PTS) - Go through the simulations as many times as necessary 

to ‘get it’. These are hands-on activities to gain an understanding of the chapter 
concepts. You have unlimited attempts 

 
● JETNET: 

○ ASSIGNMENTS (25PTS) - The assignments are your written reflection to your 
instructor demonstrating your knowledge and understanding of the chapter 
readings, concepts, and skills. 

○ QUIZ (30PTS) - Each chapter also has a test/quiz. The other assignments will help 
prepare for this test. You can attempt the quiz as many times as you want before 
the deadline. It is open book. 

 
● FINALS (exam and course project) (100 PTS EACH):  

○ EXAM (100PTS) - A final exam will have 50 random questions from each chapter, it 
will be open book, but timed.  

○ PROJECT (100PTS) - There will also be a course project.  I will begin providing 
details on this midway through the class. 

 
 
 
PARTICIPATION and ATTENDANCE POLICY 

Your success will depend greatly on your participation in class, time spent completing 
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assignments, and time practicing on the computer.  Attendance will be reported periodically to 
the Registrar’s Office, and will be measured by your activity in the online learning environment. 
Definitions include: “H”—the student is not doing acceptable work and needs “help” to be 
successful, “Q”—the student has not participated/attended, and “V”—the instructor “verifies” 
that the student is participating/attending and doing acceptable work. It is ultimately the 
responsibility of the student to withdraw from the course. You should also contact your 
instructor when considering a withdrawal. 
For add/drop/withdraw dates, you may view the college calendar at: 
http://www.jccmi.edu/academics/academic_calendar.htm  
 

 
ASSOCIATE DEGREE OUTCOMES  
The Jackson College Board of Trustees has developed a list of essential skills which all of its 
associate degree graduates will enhance during their college experience. The Board has said:  
 

JC's goal is to prepare students to live productive and meaningful lives.  Implicit in this goal 
are efforts to prepare students to:  (a) live and work in the twenty-first century, (b) be 
employed in situations which will require retraining several times during a productive life, and 
(c) function in a rapidly changing informational society (ADO2, ADO1A, ADO1B ADO4, ADO7, 
ADO15).  Click here to view specific ADO descriptions: ADO Descriptions 

The highest priority skills include, among others: 
1. The ability to communicate clearly, concisely, and intelligibly, using oral skills 
2. Use critical thinking and problem solving skills 
3. Use computers and other technologies appropriate to the program of study 

 
In our class, I will be evaluating you using ADO#7 - Critical Thinking Skills.  
 
DROP-IN COMPUTER LAB 
The open computer labs are located in William Atkinson Hall, Room 103 and within the IT 
Commons area. Please call for available times and locations (517) 796-8639. Please contact the 
extension centers directly for their open lab hours. 
 
EXTRA HELP 
Tutors (plus additional services for academic success) can be accessed by calling 796-8415 or by 
stopping by the Center for Student Success, Bert Walker Hall Room 123. Students requiring 
special assistance (including those affected by the Americans with Disabilities Act) should contact 
the Center for Student Success. This is the first step in acquiring the appropriate accommodations 
to facilitate your learning. 
 
STUDENT RESPONSIBILITIES 
The student is responsible for the material covered in a missed class. Notify your instructor in 
advance if you are going to miss an exam and make arrangements to take that exam another 
time. Details on tests will be posted as the course progresses. 
 
COLLABORATION 
While JC encourages students to collaborate in study groups, work teams, and with lab partners, 
each student should take responsibility for accurately representing his/her own contribution.  File 
sharing is NOT collaborating; it is cheating and violates the academic honesty policy! 
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ACADEMIC HONESTY 
Academic honesty is expected of all students. It is the ethical behavior that includes producing 
their own work and not representing others’ work as their own, either by plagiarism, by cheating, or 
by helping others to do so. Please refer to the Student Handbook for Student Rights and 
Responsibilities. 
 
CONSEQUENCES 
Anyone caught cheating on any assignment, quiz, exam etc. will receive a zero for that project. If 
caught cheating more than once, the student will receive a zero for the class.  All academic 
dishonesty violations will be reported to the Dean of Occupational Education. 
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